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the benefits of underwriting

What are the Benefits of Underwriting on WUKY 91.3 FM?

Because of the uncluttered environment and unique blend of in-depth
NPR news and Rock & Roots music on WUKY 91.3 FM, underwriting
goes far beyond the usual benefits of commercial advertising.

Some businesses use WUKY underwriting together with traditional
advertising. Others use WUKY as their only source of marketing because
it creates the kind of positive image they want for their company.

Underwriting offers your business the opportunity to...

discover

Increase Name Awareness

95% of public radio listeners nationwide have taken a direct action as a
result of an underwriting sponsorship, acting on their preference to do
business with partners of their NPR station. (Source: 2007 NPR/Jacobs
Media study)

Present a Positive Image

58% of public radio listeners nationwide agree that public radio
sponsors are more credible than commercial advertisers. (Source: 2007
NPR/Jacobs Media study)

Communicate Corporate Values

The association of your business with high quality, non-commercial
WUKY programming builds good will and positions your company as
one that gives back to the community.

Enhance a Professional Image

WUKY’s uncluttered approach to radio and the non-commercial nature
of underwriting language allow you to market your business’s name in
an unquestionably ethical and believable manner and to reach thousands
of individuals who never listen to commercial radio.

WUKY
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presence

audience profile

LEXINGTON: 9" Most Educated City in the U.S.

According to U.S. Census Bureau, Lexington is the 9™ most educated city in
the United States with 39.7% of our population holding a college degree,
beating out Boston, San Diego, and St. Paul! The complete list is available at
http://tinyurl.com/48s9y.

Spring 2009 Media Audit data shows that 71% of WUKY listeners have a
single or advanced degree. Almost double the market average! Nearly 50,000
different adults over 18 years old in Central Kentucky listen to WUKY each
week. That’s a lot of brain power. What are you doing in your marketing
efforts to reach the affluent, educated professional who listens to WUKY?

WUKY: The Market Leader in Delivering an Educated Audience
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e Where does WUKY rank in Lexington radio?

Morning Drive (6-10 am) Sunday Prime Time (10 am — 3 pm)
1. WBUL 2.0 1. WBUL 1.1
2. WKQQ 1.9 2. WUKY 0.9
3. WLXX 1.3 3. WLXX 0.9
4. WUKY 1.1 4. WKQQ 0.5

Source: Arbitron, Fall 2009 (Persons 25-54, MSA/AQH Rating) Wm
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audience profile

WUKY LISTENERS HAVE:
e Education
e Careers
e Income
e Influence

71% have a single or advanced college degree

56% are business owners, corporate officers, proprietors, or managers
58% have household incomes $50,000+ (21% $100,000+)

96% voted in local/state/national election in the past year

(Source: Media Audit, Spring 2009)

HOW MANY LISTENERS ARE WE TALKING ABOUT?
¢ 46,900 people tune in to WUKY each week
e 78% are 25-64 years old
(Source: Arbitron Cume Persons 12+, Spring 2009)

WUKY Listeners Have Bucks, Brains & Influence

Market Index = 100

Occupation-Business Owner/Partner/Corp.
Officer

Occupation-Proprietors, Managers

Education-Advanced College Degree

Maturing Yuppie-25 to 44/C. GRAD/Tech-
Prof-Mgr/Kids

Annual Household Income-$150,000 or <

Affluent Working Women-Family Income
$150,000<

Affluent Working Women-Family Income
$75,000<
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rates

Underwriting Key Rate

WUKY New Media Rates
Website - http://www.wuky.org
o Banner ad, center column (size 620 x 200 pixels): $500 per month
° Small ad, top right column (180 x 160): $260 per month
o Small ads, bottom left column (180 x 160): $200 per month
o Logo only, bottom center (115 x 70): $100

Note: there is an additional $100 charge per ad if the underwriter cannot
supply their own artwork.

Lt it (e
e frym -

et CARNIVAL == .
e SR
Pha Fasdeant b Sihtes n | | a n -

Podcasts
. $350 per month for a 15 second announcement
HD Broadcasts

o $500 per month (Six :15s per day on HD-2 or HD-3 plus 2 ROS
:15s per week on WUKY’s main analog channel

HD-2/3 spots are standard UCAs. The ROS analog spots would take the
Jollowing form: *(Support for WUKY comes from) XYZ Corporation proud
to sponsor Diane Rehm, Day to Day, Talk of the Nation and other NPR and
BBC news programs on WUKY HD-3".

WUKY
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rates

Underwriting Key Rate

Rate 1s for each announcement
All rates are net to station
Terms: Payment due 30 days from station invoice

$55
Moming Edition, M-F 6a-9a
All Things Considered, M-F 4p-6p, 6:30-7p
Marketplace, M-F 6-6:30p
Car Talk/Wait Wait, Sat. 10a-noon, Sun. 11a-1p
Prairie Home Companion, Sat 6-8p, Sun 2p-4p

$40
All other programs

$35
Run of Schedule (ROS)
Mon-Sunday 6a-8p
Equal rotation: 6a-8p

Packages:

$30 Weekend News ($120/week)
One announcement in each of:
Weekend Edition, Sat & Sun 8a-10a
All Things Considered, Sat & Sun 5-6p

$26 ($104/week)
Four ROS announcements per week
Monday —Sunday 6am-10pm
Six month (minimum) commitment

For an additional $10 per spot to any of the above prices,
we will add your announcement to our HD Music channel
and HD all-news channel.
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articulate

underwriting guidelines

WUKY offers up to 15 seconds (45 words) of underwriting air time to reach an
affluent, well-educated audience with an informative, non-promotional message
describing your business, its products, and/or services.

Underwriting credits guidelines:

e Must begin with an underwriter’s name or that of a subsidiary, operating
division, or parent company.

e May include location and duration of business.

e May include non-promotional mentions of a product lines or business.
(Co-op funds can be used.)

e May include brand names, product, or service listings that identify the
sponsor.

e May include a business’s marketing slogan if well established and non-
promotional.

e May not include a “call to action.”
e May not include comparative or promotional language.

e May not include inducement to visit the underwriter’s place of business or
to support the underwriter because they support WUKY.

Sample Announcements:

Support for WUKY comes from ...

...Joe Bologna’s Restaurant & Pizzeria offering traditional and Sicilian pan
pizzas, soups, salads and breadsticks for lunch and dinner. On Maxwell between
Limestone and Upper. Menus and more information at Joe Bolognas dot com.

...Ann Tower Gallery. Original contemporary fine art, folk art, and holiday folk
art ornaments in the Downtown Arts Center on Main across from the Library.
Open Tuesdays through Sundays with extended hours during Actors Guild
performances. More at ann tower gallery dot com.

...Artique, a source for fine jewelry, blown glass, collectable crafts, art, and
handmade gifts. Artique has stores in Lexington Green, the Lexington Center, and
online at artique gallery dot com.

WUKY
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coverage map
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WUKY FM broadcasts 100,000 watts at 1,000 feet.

broadcast

Primary Coverage Area

Secondary Coverage Area i |
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